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ñIN THE ZONEò, is a  

publication of the Directorate 
of Sustainable Tourism of the 

ACS designed to  
increase interaction and the 
level of cooperation among 
ACS Member and Associate 

Member States,  
International and  

Regional organizations as 
well as observer countries.            
It features destinations, 
events and activities in ACS 
Countries as well as from our 

partners.  

 

The Team of the Directorate of Sustainable Tourism of the Association of Caribbean 

States (ACS) is pleased to present, our Eleven Edition of óIn the ZONEô,         

focusing on Success Stories in Training and Capacity Building in the      
Tourism Industry and its positive Impacts. 
 
The competitiveness of a tourist destination is the sum of a wide range of concepts, 

including among others, the development of labour skills in the value chain of the 

tourism industry, as well as the actions taken to transmit the skills to the actors in 

the public sector and private companies.        

 

Therefore, in this Edition the Directorate of Sustainable Tourism wishes to highlight 

some of the actions developed by the National Tourism Authorities and Regional 

Organizations to contribute to the education and capacity building at a sectorial   

level, as a mechanism to increase tourism competitiveness in the Greater          

Caribbean.   

 

We hope that you enjoy this issue and that it enriches your knowledge about the 

actions implemented, the opportunities for partnerships and the positive impact on 

regional tourism management. 

 
Julio Orozco  
Director of Sustainable Tourism  
 
  



 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
In July 2015, the Grenada Tourism Authority (GTA) identified the tourist vending sector as a priority for 

training in an effort to build capacity and improve the quality of visitorsô experience, particularly on        

Grenadaôs most visited tourist attraction, Grand Anse Beach.   

 

A needs assessment was conducted among beach chair operators, hair braiders, bartenders and spice and 

craft vendors. It revealed concerns in areas such as, communication skills, work ethic, and customer care.   

GTA provided intervention by engaging vendors in a six week Life Skills Training programme. Grenada    

National Training Agency administered the training and certified eighty recipients.  

 

The impact of the training was monitored and results indicated that there were improvements in customer 

relations, interpersonal skills and uniformity. ñThe training helped a lot in my personal developmentò said 

Ms. Vanessa Thomas, Hair Braider.   Visitorsô satisfaction also increased. ñAt the Grand Anse Beach...we 

[were] always politely asked if we needed anythingò a visitor stated on a destination review platform.   

Life Skills Training for Grenadaôs Tourist Vendors 

GRENADA 
t ! D 9  н L b  ¢ I 9  ½ h b 9 

tƘƻǘƻǎ ŀƴŘ !ǊǝŎƭŜΥ  
DǊŜƴŀŘŀ ¢ƻǳǊƛǎƳ !ǳǘƘƻǊƛǘȅ  



MINISTRY OF PUBLIC TELECOMMUNICATION WITH RESPONSIBILITY FOR  TOURISM -  
 

TRAINING INITIATIVE 

GUYANA 
t ! D 9  о L b  ¢ I 9  ½ h b 9 

Target Group - Bus and taxi drivers plying the route to Moleson Creek - the Guyana-Suriname ferry    

terminal 

 

Objective ï Development of institutional identity 

 

Background ï The bus and taxi drivers plying the route to Moleson Creek had been a loose, disorganized 

and often fractious group of transportation providers. There was little sense of common purpose; little 

sense of belonging to an institution that was providing an important service to a key section of the      

travelling public. Uniformity in dress was absent, nor was there any badge of identification. 

Intervention ï The Ministry of Public Telecommunication with responsibility for Tourism, recognizing the 

importance of trans-border tourism and the importance of a cadre of uniformed and courteous drivers held 3 

training sessions with the drivers, emphasizing politeness to arriving passengers and also distributed        

uniforms to the group who then formed themselves into a mini-bus and taxi driversô Association. 

 

!ǊǝŎƭŜΥ 
5ƻƴŀƭŘ {ƛƴŎƭŀƛǊΣ 5ƛǊŜŎǘƻǊ DŜƴŜǊŀƭ ƻŦ ǘƘŜ aƛƴƛǎǘǊȅ ƻŦ ¢ƻǳǊƛǎƳ  



 

A tourism destination in the Colombian Caribbean, another one in the Amazon rainforest and the third one 

located in the most innovative city of the country. What do they have in common? 

What these destinations have in common is that they have decided to promote tourism in a                             

different way and believe in sustainability as a base for tourism development. 

Since the historic center of Cartagena de Indias, the local government of Puerto Nari¶o in the department 

of Amazonas and the Arv² Park in Medellin has decided to seek environmental, sociocultural and  economic 

balance in the development of tourism, their history has been different. The communities of these three 

destinations agree that sustainability has allowed them to be involved in tourism activity and as a result, to 

recognize and appropriate the value of their culture and their traditions. Furthermore, tourism has        

generated an income that, thanks to its multiplier effect, has improved the quality of life of everyone and 

has allowed part of the income  to be reinvested in the conservation of the environment.   

 For all of the above reasons, the three destinations identify themselves with the quotation that says: 

ñTourism favours the contact of man  with nature and cultures, and promotes the enhancement of         

environmental resources and introduces the beauties of creation as a common heritage of the entire     

human raceò. 

 
 

L b  ¢ I 9  ½ h b 9 
REPUBLIC OF COLOMBIA t ! D 9  п 

The historic center of Cartagena de Indias 

tƘƻǘƻǎ ŀƴŘ !ǊǝŎƭŜ Υ  

¢ƘŜ 5ƛǊŜŎǘƻǊŀǘŜ ƻŦ  vǳŀƭƛǘȅ ŀƴŘ {ǳǎǘŀƛƴŀōƭŜ 5ŜǾŜƭƻǇƳŜƴǘ ƻŦ ǘƘŜ aƛƴƛǎǘǊȅ ƻŦ  /ƻƳƳŜǊŎŜΣ LƴŘǳǎǘǊȅ ŀƴŘ          

¢ƻǳǊƛǎƳ ƻŦ /ƻƭƻƳōƛŀ 

Avi Park , Medellin Puerto Nari¶o, Amazonas  Historic Center of Cartagena de Indias 

Strengthening the Capabilities in the Certificaction Processes of Tourism 
Destinations in Colombia 



St. Martin Innovates with Teaching Tourism in Secondary Schools 

SAINT MARTIN  
t ! D 9  5  L b  ¢ I 9  ½ h b 9 

tƘƻǘƻǎ ŀƴŘ !ǊǝŎƭŜΥ  

/ŀōƛƴŜǘ ƻŦ ǘƘŜ tǊŜǎƛŘŜƴŎȅ ƻŦ {ǘΦ aŀǊǝƴΣ 5ŜǇŀǊǘƳŜƴǘ ƻŦ /ƻƳƳǳƴƛŎŀǝƻƴ  

Aware of the issues related to tourism development and the need to train the young population to       

welcome tourists, the Community of St. Martin has initiated a unique project of teaching tourism in       

secondary schools. 

 
Thanks to a successful partnership between the Collectivit®, National Education Board and the Tourism 

Office of  St. Martin, this educational project was launched in 2013. Tourism classes are currently       

provided in the three secondary schools on the French Side. Courses are trilingual: French,  

English and Spanish. 

 

Due to this success, 25 additional teachers will soon join the training staff. 

 
Aline Hanson, President of the Collectivit® of St. Martin, is particularly enthusiastic about this initiative 

that ñoffers Saint-Martin students the opportunity to become tourism ambassadors of their own         

territoryò.  


